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Survey of restaurant chains — Revue technique des hotels et restaurants - January
1995

Overview: trade press article published in the Revue technique des hotels et restaurants of January
1995, presenting the summary of a survey by Gira Sic Conseil on commercial restaurant chains in
France.

Key points

Based on 1993 data, the survey identifies 84 chain brands and a total of 2,416 units, with turnover of
22.9 billion francs including VAT, i.e. 17.5% of the total turnover of French commercial catering, with
nearly 40% of the brands located in lle-de-France. McDonald's comes first with 300 units and turnover
of 5 billion francs, ahead of Casino-Marest (2.5 billion) and Quick (2 billion). The article reports
McDonald's International's “magic formula” for assessing its expansion potential, estimated by Fortune
magazine at 42,000 restaurants worldwide and 2,237 for the French market. Finally, it compares annual
fast-food spending per inhabitant: 1,700 F in the United States, 160 F in France and 16 F in Italy.

Significance
Without any direct link to the dispute, this document records the market context: McDonald's dominant

position and rapid growth in France at the time of the events, the framework within which the expansion
decisions challenged by the franchisee were made.
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Source: bernardcollorafi.org/en/documents/revue-hr-survey-restaurant-chains-mcdonalds-1995/ — Documentary case file of the lawsuit
Bernard Collorafi v. McDonald's France (Antibes, 1987-2002). The original scan is authoritative.



